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ACTIVATE THE FUTURE



Ever wondered what the
future will be like?
Well, apart from
robotic trousers
its just like

the seventies.
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Figure. Cone of plausibility. (Reprinted from Charles W. Taylor, Alternative World
Scenarios for A New Order of Nations [Carlisle Barracks, PA: Strategic Studies Insti-
tute, US Army War College, 1993, 5, http://www.strategicstudiesinstitute.army.mil

!?,r???,i,e,r?F Ipdffiles/pub245.pdf.)
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source: International Futures Forum
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NARRATIVES DRIVE REALITY

Tool #4

Embed
transformation
In a strategic
narrative
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Embed transformation
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In a strategic narrative

STRONG
IDENTITY

OUR CHARACTER OUR QUEST
SHARED
VIEW OF ASPIRATIONAL
N CHANGE VISION Sumvrvavty
US TO ACT NOW JOIN US
PARTICIPATORY
& OPEN
ENDED @

prescient



Thank you

Amy Zalman
CEO Prescient

A Practical Guide
for Leaders and Organizations

By Amy Zalman, Ph.D.




